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KT&G

Office of Monopoly (1948 -1988)
I A part of the Ministry of Finance

Korea Tobacco & Ginseng
Corporation (1988 -2002) Yy sr=stheiar= A

- A state -owned company

KT&G (2002 -present) KT&G |

Sal es: 1 @l0blion@igarettes
2 0 112456.1 billion cigarettes
(739% Iincrease



TAPS in Korea

under Korea’s National Health Promotion Act

Korea prohibits outdoor signage and free sampling
outdoors, and bans advertisements in TV, radio, and
newspapers.

However,

Korea allows cigarette promotions within cigarette retalil
shops and magazines (except magazines directed at
women or youth), and sponsorship of social, cultural,
musical, athletic, and other specific events (except
events directed at women or youths).




KT&G 44 Univ.

|l n 200 3, KT&G created NKT&G
(KT&G Univ.)

The word, A Sa)n gnseaanngs, oN(i ma gi n

Even though 1t I s called a |
IS not a university.

It appears to be a part of KT&G.




KT&G Sangsang Univ.
targets young adults

KT&G Sangsang Univ. reinfor

The activities approach Korean college students aged
18-29 who belong to the highest smoking rate group and
potential customers for tobacco business.




Case: KT&G’s Marketing School

KT&G Sangsang Univ. runs six or seven weeks

mar keting ¢l ass-—~highlightini
strategies and its particular tobacco brands as teaching
exemplars.

The participants receive a formal certificate from KT&G
Sangsang Univ., potentially increasing their post-college
marketability.

The marketing class of KT&G Sangsang Univ. enjoys
unregulated use of company brand images.
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