
 



Office of Monopoly (1948 -1988)  

ï A part of the Ministry of Finance  

Korea Tobacco & Ginseng 
Corporation (1988 -2002)  

-  A state -owned company  

KT&G (2002 -present)  

Sales: 2000ô ï 6.1 billion cigarettes  

            2012ô ï 45.1 billion cigarettes  

            (739% increase)  



ÒKorea prohibits outdoor signage and free sampling 

outdoors, and bans advertisements in TV, radio, and 

newspapers.  
 

However, 
 

ÒKorea allows cigarette promotions within cigarette retail 

shops and magazines (except magazines directed at 

women or youth), and sponsorship of social, cultural, 

musical, athletic, and other specific events (except 

events directed at women or youths). 



ÒIn 2003, KT&G created ñKT&G Sangsang Univ.ò 

                                              (KT&G  Univ.) 

 

ÒThe word, ñSangsang,ò() means ñimagination.ò  

 

ÒEven though it is called a ñUniv.ò, KT&G Sangsang Univ. 

is not a university. 

 

Ò It appears to be a part of KT&G. 



ÒKT&G Sangsang Univ. reinforces KT&Gôs CSR activities. 

 

ÒThe activities approach Korean college students aged 

18-29 who belong to the highest smoking rate group and 

potential customers for tobacco business. 

      

 



ÒKT&G Sangsang Univ. runs six or seven weeks 

marketing class highlighting KT&Gôs tobacco marketing 

strategies and its particular tobacco brands as teaching 

exemplars.   
 

ÒThe participants receive a formal certificate from KT&G 

Sangsang Univ., potentially increasing their post-college 

marketability.   
 

ÒThe marketing class of KT&G Sangsang Univ. enjoys 

unregulated use of company brand images.  

 



 


